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transport
IS the largest contributor to 
emissions in tourism. 

Gössling et al., 2023

Peeters et al., 2019

1.



2.

The main culprits?

Gössling et al., 2023



Steam trains enable first organized 

popular tours in the 19th century

(e.g. Thomas Cook) 

3.

ENABLERS OF TOURISM AS WE KNOW IT TODAY?

Accessible automobile models 

(e.g. Ford Model T) enable middle 

class to take road trips

Jet planes enable intercontinental 

travel, “sea-sun-sand” holidays 



IS NO TOURISM THE MOST SUSTAINABLE FORM OF TOURISM?

4.



How cAn we make 
tourism mobility 
GREENER?

“Nudging” the tourists to the “better” 

alternative?

Quicker? Cheaper? More comfortable?

Carrot and/or stick?

5.

HOW CAN WE Convince 
tourists to take more 
environmentally 
friendly modes of 
transport?



Transport choices are an integral 
part of our social fabric

6.

Perception of time

Perception of space

Perception of social relations

Schivelbusch, 1977/2014

Freedman, 2011



Cycling has become popular in 
Denmark not only because of the 
country’s flat landscape but also 
its egalitarian culture, (early) 
environmentalism.

Today, the bike-friendly 
environments themselves make 
biking the default option for many 
locals, expats and tourists.

7.



ARMOND: Mr. and Mrs. Mossbacher. Hello. 
I’m Armond, the resort manager.
Welcome to the White Lotus.

NICOLE: Thank you.
ARMOND: How was your journey here?

NICOLE: (SIGHS) Long.
But honestly, fine.
Happy to be here. (CHUCKLES)

ARMOND: The boat ride does add time to 
the trip, but the views of the coastline are 

magnificent, aren’t they?
Simply a must for our VIPs staying in the 
suites. (CHUCKLES)

8.

”The white lotus”
(Hbo, 2021-)



If transport/mobility choice is not so much a 
deliberate decision, integrating it into the 

tourism product can be more effective. 

9.

Example: 

Danish tour organizer 

Oh so quiet! offers hiking 

routes by connecting 

summerhouses which then 

provide accommodation 

for the hikers

Which way of covering the “last mile” 

would make sense given the context 

of the destination?



…It may require re-considering target 
customer groups 

10
.

Perception of time
Perception of space
Perception of social relations



Mobility should be worth it not only for the tourist 
and the tourism business, but also for the 

environment, for the local community, for the planet

11.

Are the emissions from mobility (e.g. flight) instrumental for 

improving the habitability of the destination and the planet?

Regenerative tourism – tourism that 

contributes positively to the larger living 

systems of which it is part. 

Becken and Kaur, 2021



Thank you!
krto@sdu.dk
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